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What makes a good logo? A good logo is simple in form, 
instantly recognizable, built for longevity, easy to remember, 
and able to fit different mediums of branding material. 

So where does one start in designing a significant logo? 
Here are 5 tips to consider to help create your brand’s 
insignia.

1. SIMPLICITY. When you are asked what you do and what 
your company does you probably have a “30 second 
commercial” ready to give. When you give your quick 
summary you don’t tell every detail or your business. The 
same idea goes for your logo, it should be easy to look at 
and memorable. It shouldn’t try to explain it all.

2. COLOR. Color, or lack of color, is a great way to make a 
statement. Choosing the color(s) for your logo is so 
important because colors evoke many different 
emotions. Make sure the color scheme you choose truly 
represents your brand in a way that is suitable yet still 
attractive. 

3. TIMELESS. In the design world getting caught up in a 
trend can prove to be a problem when designing a logo. 
Focus on building a strong concept for your logo and keep 
away from trends. Over time trends will fade away, so will 
the logo. Your logo should be able to still look great and 
be effective 5, 10 and 20 years from when you create it. 

Most logos that hold up over the years are simple without 
a ton of bells and whistles.

4. MEMORABLE. To make a lasting impression, a logo has to 
be memorable. The first step is to keep it simple, and the 
second is to be unique. You want people to be able to take 
a quick glance and know it’s your company’s logo. The 
average person will only have a number of seconds to 
absorb your logo. Keep it simple.

5. VERSATILE & SCALABLE. A great logo needs to have a few 
variations and to be versatile. You should be able to easily 
use your logo for print or web and go from big to small 
and have it still look great and be recognizable. Your logo 
should also look great on different color backgrounds, as 
well as in color or in black and white.

KEEP IN MIND
Final statistics to think about (by upstreammarketing.com):

32% of Americans don’t trust companies whose logos they 
don’t like.

63% of people said that a poorly designed logo made a 
brand look cheap.

44% believes that a simple design makes a better logo.

41% believes that color is important to logo design.

38% chose a brand because of a logo.
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